Advertising in 2008 and First Half 2009 ... An Overview

Ad Spending in 2008 DOWN 4.1% (to $ 141.7B) vs ‘07
Newspapers were DOWN 10.0% in ‘08.
- TNS Media Intelligence December 08 & May 2009

Ad Spending in First Quarter 2009
Declined 14.2% (to $30.8B) vs 2008
- TNS Media Intelligence May 2009

Ad spending in the Second Quarter of 2009 was off 13.9 % vs
‘08, Fifth Consecutive Quarter of Year-over-Year declines.

Total Advertising Expenditures ($60.87B)
in the first six months of 2009 DOWN 14.3% vs ‘08
- TNS Media Intelligence September 16, 2009

Internet display (+6.5%) and FSI’s (+4.6%) were the only
media to achieve expenditure growth in the first half of 2009.
Online publishers also capitalized on a spending surge from
wireless telecom operators.

Newspapers were DOWN 24.2% and Magazines were
DOWN 20.9%. Total spending in Radio was down 24.6 % due
to ongoing weakness in automotive, retail and local services.

Per IAB Report, 2008 Internet Ad Revenues totaled $23.4B
UP 10.6 %. Retail, financial services, computing and automotive
were top categories.

Per IAB Report, First Half ‘09 Internet Ad Spending

dropped 5.3%to $ 10.9B ... Expected to decline for full year.
- MediaPost October 809



Internet Advertising Resources

- Borrell Associates Inc. Research (borrellassociates.com)
- comScore (comscore.com)
- eMarketer (eMarketer.com)

- (IAB) Interactive Advertising Bureau (iab.net)
(Price/Waterhouse/Coopers)

- MediaPost (mediapost.com)

- MORI Research (moriresearch.com)

- Nielsen/Net Ratings (nielsen-online.com)

- National Newspaper Association (nna.org)

- Newspaper Association of America (naa.org)
- Pew Research and American Life Project (pewresearch.org)
- TNS Media Intelligence (tns-mi.com)
- Texas Center for Community Journalism (tccj.tcu.edu)

- Texas Press Association (texaspress.com)



Internet Ad Spending Formats

e Search .... 45%
e Display ... 33%

(Banner - 21%, Rich Media* 7%
Digital 3%, Sponsorship 2%)

e (Classifieds ... 14%
* Lead Generation ... 7%
e email ... 2%
* (e.g. Interactive, Sight Sound, Video)

Interactive Ad Bureau & MediaPost April 2009

Interactive Advertising Bureau shows that only 38 %
of online advertising was sold through a CPM pricing model

58 % sold on a performance basis.

Remaining 4% classified as hybrids deals.
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Radio took 38 years to reach 50 million listeners!
To reach 50 million viewers TV took 13 years!
Internet took just four years to reach 50 million users!
To reach 50 million users iPod took just three years!

Facebook took just five years to reach 50 million users!

- Google did not exist a more than decade ago.
(More than 31 Billion Searches on Google every month)
- Six years ago, no one had heard of MySpace
(MySpace has MORE than 200 Million Registered Users)

(Fifth Largest Country in the World?
MySpace if it were a country!)

- FacebooKk is just five years old

- YouTube is not quite four.

- “Did You Know?” 2008 - Compiled by Fisch/McLeod/Brenman






Paper Chase ...
40% Of Net Users Visit Newspaper Sites

In every month of the Third Quarter 2009, newspaper web sites
attracted more than 74 Million unique visitors on average
(+8.5% over ‘08) (40% of all Internet users). Newspaper
Association of America, citing research performed by Nielsen
Online.

This is the most unique visitors recorded since the NAA and
Nielsen began tracking newspaper Web site audiences in 2004.
The previous record was 73.3 million in the first quarter of 2009.

Taking a somewhat longer view, the long-term growth of
newspaper Web site audiences has been substantial. This
year's third-quarter figure of 74 million represents an increase of
82.2% over 40.6 million unique visitors in the third quarter of

2004. Active reach increased from 27.6% of all U.S. Internet
users to about 40%.

(- Erik Sass MediaPost October 26, 2009)

Time spent on newspaper web sites averages about 38.5
minutes per month.



‘Newspapers Web Site Users Are Power Users ...

Newspaper Web site users remain Power Users ... Compared
with Internet Users WHO DO NOT VISIT newspaper sites.

Power Users go online more frequently, spend more time
online and are demographically more desirable
(younger,better-educated and more affluent) to advertisers.

* Much more interested in news content,
entertainment content and various online services
than nonusers of newspaper sites.

People who visit newspaper websites on an average day are
more likely to make online purchases, and make greater use
of the Internet for advertising, shopping information and
various types of news and information than nonusers of
newspaper sites.

- Newspapers and newspaper web sites users are the top
choice among affluent, college educated homeowners who
read every issue or almost every issue of their newspaper, and

go online more frequently, spending more time online and are
more likely to have high-speed Internet access.

- Newspapers and newspaper web sites are the primary source
of local community news and advertising.

- Newspaper Web site users are PowerUsers ( 2006 MORI Research
‘Power Users Newspapers Online Audiences in a Broadband World’.)



Print Newspaper Ads

Drive Online Traffic And Purchases!

In a Study Commissioned by Google and Conducted by Clark,
Martire & Bartolomeo in October ‘07 and released in April ‘08.

Among individuals who research products and services after

seeing them advertised in newspapers, 67% use the Internet

to find more info, and nearly 70% percent of them actually
make a purchase following their add’l research.

Among Newspaper Readers Who Use the Internet ...

* 56% researched or purchased at least one product
they saw advertised in the newspaper in the previous month.

* 48% of them visited a store ...

71% visiting a store are likely to make a purchase ...
23% called a store ... 23% asked a friend.

* 72% of those who responded to a newspaper ad
and used Google to search are likely to make a purchase.

Print newspaper advertising is incredibly effective in
motivating consumers to make a purchase and drive people to
conduct additional product research online.



Print Newspaper Ads

Drive Online Traffic And Purchases!

Consumers' exposure to advertising messages across mediums
influences their subsequent research and purchasing behavior...
Newspaper advertisements drive readers to the Web,
where they search, find and obtain products... "

Overall, 30% of Internet-using newspaper readers went
online to research at least one product that they saw in the
newspaper, researching nine on average.

The majority of respondents felt that newspapers
are more useful than the Internet ...

e Learning about Promotions ...
68% Rated Newspapers Very Useful.

* 54% Rated Newspapers Very Useful ...
When Deciding Where to Buy.

* When to Buy - 43% Rated Newspapers Very Useful.

Print newspaper advertising is incredibly effective in
motivating consumers to make a purchase and drive people to
conduct additional product research online.

- Clark, Martire & Bartolomeo Study
Commissioned by Google
October 2007



Short Quiz

The following quiz consists of four questions and will help you
determine whether you measure up to be a professional!

* How do you put a giraffe in a refrigerator?

This question tests whether you tend to do simple things in an
overly complicated way. The correct answer - Open the
refrigerator, put in the giraffe, close the door.

* How do you put an elephant in a refrigerator?

This question tests your ability to think through the
repercussions of your previous actions. The correct answer -
Open the refrigerator, take out the giraffe, put in the elephant and
close the door.

* The Lion King is hosting an animal conference. All
animals attend except one. Which animal does not attend?

This question tests your memory. The correct answer - The
elephant. He is in the refrigerator. You just put him in there.

Ok, even if you did not answer the first three questions correctly,
you still have one more chance to show your true abilities.

* There is a river you must cross but it is inhabited by
crocodiles. How do you manage it?

This question tests whether you learn quickly from your
mistakes. The correct answer - You swim across. All the
crocodiles are attending the animal conference.

- Anderson Consulting Worldwide



Why Advertise on a Newspaper Website??
It’s All About Value ...

Where’s YOUR Newspaper’s Website Value?

e PURCHASING POWER ...

A greater percentage of newspaper web site users purchase
more often online compared with general web site users.

Like newspapers ...
Newspaper websites have higher demos!

* REINFORCEMENT and Reference ...

65% of online newspaper users also read the newspaper
in the past seven days, repetition increases awareness.

* MEDIA MIX ...

Recent studies have shown the power of online,
when included in a mix with traditional media,
to elaborate the brand message.

Newspaper print & online products combined have
the highest penetration & most desirable audience
of any other local medium.

- 2002/2004/2206 ‘Power Users’ MORI Research



